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Peng Wenbin

ART, MY LIFE AESTHETICS
The 23RD Guangzhou International Art Fair (Spring)

by Guangzhou International Art Fair is
bll as the public and the diverse platform
get an in-depth understanding of art and

—- Liu Dawei, Chairman of Chinese Artists Association

Guangzhou International Art Fair is the most important part of the picture
of China’ s domestic art fair. After 22 years of development, the native
Guangzhou Art Fair has successfully completed the connection between
traditions and the contemporary society and the transformation from local to
international.

—-—-Peng Wenbin, Art Director of Guangzhou International Art Fair
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Guangzhou is a city where life and art are integrated. Life is art and
art is also integrated into life.

—— Zheng Guixi (Tutor of Flowers and Birds Painting Studio
of China Renmin University of Art Institute)

;

| have heard from my friends a long time ago that | must go to
participate in the Art Fair in Guangzhou, which is the most popular
among the three major art fairs in China. This time, we have fully
felt the professionalism of Guangzhou Art Fair. Although | often
attend various expositions, it is Guangzhou Art Fair that gives me
the sense of being at home.

—— Peng Lina, Chairman of Shanghai Dawei Cultural
Development Co., Ltd.

| feel particularly good participating in Guangzhou Art Fair this year.

—=Zhou Li, General Manager of CLASSICAL - Jane Classic
Western Painting Salon

Art in Guangzhou turns hotter and hotter year by year and there is
still a large space for development.

——Li Suhua, CEO of Hanxiang Art

People in Guangzhou are well acquainted with art with high
appreciation. And the acceptance of collectors of Guangzhou Art
Fair for classical oil paintings is far beyond my expectations.

——Yang Rong, Art Director of British Shangsi Art Investment
Company

Guangzhou is one of the birthplaces of the cradle of Chinese
contemporary art and a city that well balances tradition with
contemporary era. At the Art Fair in Guangzhou, the group of
collectors tends to be younger with obvious trend of contemporary
art collections. Collectors after the 1980s have become the
backbone.

—— “Tamen+” Group
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During the adjustment period of the art market, the 22nd
Guangzhou Art Fair once again rose in contrarian trend, which
not only expanded the scale of the exhibition, but the transaction
volume at the venue closed at 660 million yuan, creating the
highest record. The over-the-counter transactions and all kinds of
parallel trade transactions were even more amazing.

—— Yangcheng Evening News

Guangzhou Art Fair has gone through 22 years with more and
more high-end participating art institutions, growing international
authority and the right to speak. It has become a “City of Arts”
and an important window to show “the Voice of Guangzhou” and
“the Beauty of the Flower City” .
—— Guangzhou Daily

If Hong Kong Basel Art Fair brings the world of art to China,
Guangzhou Art Fair is more inclined to localization —based on the
local community, and strive to display Chinese art to the world.

— Southern Metropolis Daily

Guangzhou Art Fair has become an international art fair with the
longest history in China integrating market and academic functions,
successfully exploring a path of development through mutual
promotion of culture and economy.

—— Netease

Last year, even under the circumstance of shrinking national art
collection market, that in Guangzhou developed rapidly, which
proves that Guangzhou is a worthwhile cultural market.

—— Sina

Compared with large-scale works, small works is becoming a trend
of Art Fair in Guangzhou and consumer art is becoming dominant
in the market.

—— Tencent
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The 23RD Guangzhou International Art Fair (Spring)

Area Planning

International and Contemporary: international vision, brand exhibition, city impression

Famous Gallery Area: theme curator, gallery of famous artists
Area of Relaxation: cutting—edge potential, artistic creation, art derivation

Classic Collection: jewelry Hall, Hall of ceramics, purple—clay Hall, Hall of arts and crafts

1. For the brand, cross—border art has becom\e\an
inevitable brand

The resonance of the brand and art, ensemble of the west and the east
More avant-garde then the brand, more unique than art \
In recent years, more and more brands have been deploying art, ho\ding\\art
shows, sponsoring and supporting artists, collaborating with artists to launch Joih\t—
name products and establishing foundations, all of which have become commo\m

marketing models for brands. In today's globalization, cross-baorder development\
is an inevitable trend. Art has indeed brought about good marketing achievements \

for brands, which not only enhances the brand's sales performance, but also-helps—

to shape the brand image, expanding the influence, and this is why more and more
brands choose cross-border art.

| Brands are in favor of art exhibitions |

The combination of art and brand history and craftsmanship in exhibitions can,
to a certain extent, guide some "consumers" who turn from high prices to brand
followers. And such an interactive and interesting exhibition can nurture a portion of
the younger group of brands and even allow these young groups to become loyal
to the brand.

Through the exhibitions, brands can intuitively explain to consumers the source
of inspiration for design and convey the concept and thinking of designers. This
is an effective way to enhance consumer loyalty to the brand. Such a way of
communication enables consumers to understand the brand and design and form
emotional trust.

| Brands prefers to cooperate with artists |

Another common way of branded cross-border art is to work with artists to launch
limited-edition items, and this has become a trend nowadays. Why do brands like to
find artists to cooperate?

For some brands, cross-border cooperation with artists will not only enhance
their artistic taste, but may even become a good medicine to reverse the dilemma
of business operation. Japanese clothing brand Uniglo’ s “reverse” through
contemporary art is one of the cases.

2. For artists, cross—border is an extension of
creation

The word "cross-border" in art is derived from the West and Picasso is a classic
example of cross-border exploration. Picasso's creations are changeable in style
and he completed his first ceramic work when he was nearly 67 years old. Since
then, ceramic has become one of representative works in his later years.

In the 1950s to 1960s, Picasso commissioned the French writer Victor Hugo's
great-grandson, the famous silversmith Francois Hugo, to make a series of gold
and silver trays, bowls, plates and pendants in accordance with the model and
design of ceramic works. The works were first published in the "Picasso <19 Silver
Plates" solo exhibition held in Lever Gallery, London, England, and the Martignon
Gallery, Paris, France in 1977, which became famous overnight. And they also
turned a milestone in Picasso's art career, which not only confirms his status as a
master of international art and the silver disc debut also let the public re-understand
and appreciate his works of art other than painting.

Cross-border art creation is not only popular abroad, but also tried by a number
of artists in China. For example, Huang Yongyu, the “genius” in the art world,
whose creations have surpassed Chinese paintings, prints, sculptures, stamps,
packaging designs, etc., has designed the Lunar New Year theme stamp "Monkey
Stamp" which becomes a recognized classic in the field.

PLAYING THE CROSS—
ORDER RHAPSODY OF ART
'~ 'TO SHOW THE MULTIPLE
POSSIBILITIES OF ART

The 23RD Guangzhou International Art Fair (Spring)

L4d

3. For the market, the performance of cross—border market
is remarkable

Cross-border art sought after by collectors has become a phenomenon on the market. The
cross-border creations of artists not only expand their own artistic language, but also provide
more possibilities for the expansion of the collection market.

Mei Wei, an expert at Sotheby's Painting Department, said the market for cross-border art
works well. "The market of Picasso's pottery and silver plates continue to flourish, and the
ceramic works of Zao Wou-ki and Chu Teh-chun, Chinese abstract masters in France, enjoy
great popularity among collectors.” Many well-known artists have already sold their works
at high prices for a long time, but their cross-border artworks are often lower than the price of
their main creations, “It is very appealing to many collectors to collect the works supervised
by the artist himself at a relatively low price.” Mei Wei said.

4. “Cross—border” has infiltrated all aspects

A more in-depth discussion of the phenomenon of “cross-border” art can no longer be
covered by the “big cross-borders” and “small cross-borders” mentioned above. Art has
become a strategic means of packaging and art  “cross-border” has infiltrated all aspects. It
can even be said that art has shown a state of “being cross-bordered” .

In addition to the cross-border application of arts and cities, arts and commerce, and fashion,
arts cross-border can enter into a higher level of spiritual area and help to soothe the social
pains. For example, Ai Weiwei and a number of artists try to call for intervention of artistic
power in the field of social care and assistance.
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In 2017, [Huacheng Hall] firstly launched at the 22nd year of Guangzhou International Art Fair, “Flower City Hall” , which not only
allowed the domestic and international audiences to see a real, three—dimensional, comprehensive and open—mined flower city of
Guangzhou through the platform of Art Fair, but also attracted the attention of the international art community, so that they have
extensive contact with and awareness of the cultural image and artistic standard of the flower city of Guangzhou.

In 2018, Guangzhou Art Fair will face up to the challenges to create a new mode of development and show the new trend of Art Fair.

COMBINATION OF CITY AND ART
HUACHENG - IMPRESSION
ART AESTHETIC LIFE THEME EXHIBITION

What is the look of the flower city in the eyes of an artist? The Flower City Hall [ Flower City - Impression -
Art Aesthetics Life Theme Exhibition ] will invite hundreds of artists worldwide to create collectively based on
the theme of "Flower City Life Aesthetics" for integrated art creation of paintings, sculptures, floral installations
and video interactions to create a new “flashpoint” for Guangzhou Art Fair, leading the continuous innovation
and integration of art and fashion life in a cross-border manner, and promoting the exploration and progress of
urban fashion culture and innovation industry. Either back to ancient times, or thinking of the moment, the topic
selected will demonstrate the “Cultural Business Card of Guangzhou” , spread “the Voice of Guangzhou”
and show “the Beauty of the Flower City” with the help of new technologies, new forms and new materials.

CROSS-BORDER REAL ESTATE
EFFECTIVE COMBINATION OF LIVING SPACE AND HUMANISTIC SPIRIT
PAINT THE OPTIMIZED LIVING MODEL

Under the background of the times, how to carry each other between urban space, culture and art, real estate
industry and living environment? Since the 21st century, real estate investment has become one of the main
engines of economic growth in China. However, with the continuous urbanization in our country, the real estate
industry has entered the lower half of the “Silver Age” from the upper half of the “Golden Age” and people's
demand for real estate format has also shifted from the perspective of spatial dimensions to soft content traits,
from living conditions to living quality and living environment, which has become a homogeneous competition
opportunity for the breakthrough of the real estate industry. The real estate industry began to show a trend of
subdivision of distinctive concepts. Among them, “Art Real Estate” skillfully combines people’ s living space
with the core of humanistic spirit to realize the involvement of art in life. Humanistic care and the spiritual world
are integrated into the layout of real estate to create the optimized living model with real estate as a carrier.

0-...
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The rapid development of art market enables art finance to enter into people’ s vision step by step. While
people pay attention to the development of art finance, they feel that it is very difficult to synchronize the
development of art and finance, or that there is still a long way to go for art finance to develop naturally. Because
in many people's minds, it is not easy to link art to the market. Today, it is necessary to integrate arts with
finance. To some people, it is no less than “nonsense” . It seems that the fashionable cross-border of art and
finance is not so easy. However, the reality we face today is that the cross-border between art and finance is
the trend of the times and that it is unavoidable.

CROSS-BORDER FASHION
FASHION STUDY CLUB
UNFOLDS THE TREND OF TOP FASHION

Fashion and art are two celebrities who were secretly in the social circle. If they meet at a cocktail party by
accident, no one will deign to greet each other as if the other party were transparent.

Now, they abandon the “ice” and cooperate hand in hand, becoming a pair of tacit understanding “partners” .
For example, Elsa Schiaparelli painted Dali's works on the fashion and Yves Saint Laurent obtained inspiration
from the works of artist Mondrian, launching the “Mondrian”  series shocking the world.

In the 21st century, such cooperation, in both fashion “germination” and follow-up promotion, is more positive
and diverse.

Inthe 23rd Guangzhou Art Fair (Spring), you can witness the complementarities of fashion and art.

CROSS-BORDER TECHNOLOGY

DOUBLE-ICON COMBINATION

EXPLORES THE CONTEMPORARY ART WITH ADVANCED TECHNOLOGY AS THE
WAY OF PRESENTATION

“Art + Technology” is the most fashionable cross-border topic in 2017. From the “Great Artist” produced

by a mobile phone brand to the future fantasy of zip, to the hit teamlab dance art exhibition, it has attracted
attention of various circles. Interactive design, VR, games, robots, artificial internationd Art Fair (spring), etc.
have gradually become the hot words in the art circle and the cross-border of art and technology is especially
common.
The 23RD Guangzhou International Art Fair (Spring) will also open up an area of art + science to make full use
of space and interact with views to display a series of works such as images, sounds and light sources and
devices through installation art, experimental music, audio and video, and space interaction aimed at letting
the general public learn more about the charm of art and technology combination through different ways of
interaction.

CROSS-BORDER TOURISM
THE COMBINATION OF ART AND TOURISM OFFERS NEW AMUSEMENT
CROSS-BORDER INTEGRATES HERITAGE CULTURE

Tourism itself contains the search for culture and art everywhere. However, the ingenious combination of the
traditional tourism industry and the culture and art industry is the result of precise subdivision of the tourism
industry. We will find that customized art tourism route has gradually become a tour choice for patrons and other
travelers. For example, we will find the tours at the fair. This is precisely because with the popularization of art
popularization, the consumption of art is going into public life and leisure through a variety of channels.

CROSS-BORDER BRANDS
“DE-COMMERCIALIZATION” OF BRANDS
ART CROSS-BORDER ENTERS THE “2.0 ERA”

The integration of luxury brands and art has prevailed for a long time. With the development of the art market,
the “connection” between art and the brand is no longer a patent for luxury brands and has also become a
hot choice among major middle-tier brands. The fiery merge of art and brand consumption not only strengthens
the relationship between brand and art, but also further explains the popularity of artistic consumption. The artist
infuses inspiration and thoughts into the brand's products to satisfy the demands of the brand. The brand brings
a broader influence to the artists, improves the living environment of many edge artists and helps the marginal
arts to be accepted by the mainstream.
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TWO ORIGINAL ART MUSEUMS
FOCUS ON ART TRANSFORMATION
INTERPRET THE CORE OF ART
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6 MAJOR ACTIVITIES

[ Flower City - International ] Asian Art Festival

Created and promoted by Guangzhou Art Fair Organizing Committee, the [ Cross—
border - Sharing | Asian Art Festival ] , relying on art and fashion art and life, intends
to create a cross-border party with the most artistic and fashionable spirit, lead the
continuous innovation and integration of art and fashion life in a cross-border manner,
promote the exploration and progress of urban fashion culture and innovation
industries, continue to subvert and integrate the core resources and contacts of
various industries, strengthen the interaction and exchange among the high-end
groups in various circles and build the largest market-oriented art - fashion cross-
border integrated platform in South China with strong social influence .

[ Future - Open] Global Forum of New Ideas in Art
Development

Guangzhou Art Fair builds a platform, adhering to the principles of open, professional,
extensive and interactive, inviting world+renowned art agency heads, artists, collectors,
media people, curators, critics and other elites in the art industry to have authoritative
interpretation, extensive exchange and in-depth study of the cultural industry, which
will diagnose the trend of the cultural industry especially the art market, explore and
discover new ideas of global art development, promote Chinese culture and the arts to
discover and seize new opportunities for development ahead of schedule in line with
international standards.

[ Aesthetic Stroll ] The art director takes you around
the Art Fair

“The art director takes you around the Art Fair” has always been the customized
service provided to VIP collectors by Guangzhou Art Fair. Based on the collection
customs of VIP collectors, we will customize the route of travelling led by the art
director of Guangzhou Art Fair in person to explain art indepth in a simple way
and lead them to the stands of related participants, which will directly promote
art consumption. VIP customers can appreciate the beauty of art, feel literary
atmosphere, nourish the soul and change consumption psychology and habits while
listening to the explanation.

[ Easy Art] Easy Art - Easy Life Exhibition Area

The fast pace of life now gives people too much burden and stress. In order to add
fun to the ear seeking speed and efficiency, light blog, light music, light novel and
light life has become new way of life highly regarded by people. Light Art - Light Life
Exhibition Area is just created under these circumstances, designed to give art lovers

[ | can paly Art Festival ] Area of Art Derivatives

Art derivatives have long been recognized by the mass art consumer market as they
transform “art” into life as well as presenting a new way of seeing and experiencing
life, coupled with a more acceptable price factor than the original works. Area of
art derivatives, independently planned in this year's Art Fair, is represented by a
series of art derivatives created around popular life. It will bring a whole new sensory
experience to the audience.
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GLOBAL EXCHANGE
OF ART

International exchange of art will result in new
transformation of the circle.

Since 2015, Guangzhou Art Fair Yigi Global Exchange activity has been held nearly 20
countries and regions such as ltaly, Singapore, Malaysia, South Korea, Japan, Russia, etc.,
attracting extensive attention in the industry. It is of farreaching significance for important art
organizations and artists all over the world to take this opportunity to get together and work
together to promote the development of art value. In 2018, Yigi Global Exchange will upgrade
again to establish a comprehensive exchange and cooperation system among international
artists and art institutions.

A whirlwind in cultural and art circles sweeping across the continent blows across over 94
cities and 53 countries to create “Davos” in the cultural and artistic circles

With 200 media keeping tracking and tens of millions of propaganda media resources, it is
fully covered online and offline;

It is the forefront and most authoritative interpretation of the trend of the cultural market and
an event of experience and wisdom exchange! Leaders of cultural systems at all levels of
government will also take part in the exhibition. Participants include collectors, entrepreneurs,
art lovers, art organizations, artists, art critics, curators and other social elites.
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10 BIG THEME EXHIBITION

[ Extension - Conversation ] Belt and Road Summit
Art Invitation Exhibition

The "Belt and Road" connects and intertwines ancient civilizations with modern life
and constitutes a contemporary rich cultural landscape. The Belt and Road Initiative
for the Peak Art Invitation takes ancient civilizations and contemporary society as
objects of artistic observation and performance, discovering and understanding the
cultural connotations of different nationalities and countries, displaying the humanities,
histories and customs in different regions, so that it is to enrich the performance of
Chinese artists and inspire new artistic perceptions, thoughts and pursuits.

[ West Dialect - East Language ] Chinese and
Western Art Exchange Exhibition

Since 2018, the Sino-Western Art Exchange Exhibition will serve as one of the
normalized thematic exhibitions of the Guangzhou International Art Fair. Through the
reflection of different life forms and life practices by Chinese and Western artists, it
reflects the contrast between different socio-cultural rhythms in Chinese and western
countries. It abolishes both Chinese and foreign, past and present artistic boundaries,
and shows a new state of art symbiosis.

[ Space - Conversion] Art Life Theme Exhibition

The theme exhibition of art life is a multi-media, allround and three-dimensional
sensation of life that combines creative living space, conceptual home furnishing
works and precious metal art supplies. With the lively atmosphere of the art, you can
enjoy the design of life artists and feel fine and healthy lifestyle.

[ National Media Alliance ] Media Recommended
Artist Theme Area

For the first time, Guangzhou Art Fair will develop a media-themed artist theme zone,
participated by well-known artists recommended by professional and influential media.
With international artists as the core and unlimited works on shown, the Guangzhou
Art Fair will explore new trends in the art market.

[Contemporary - Emerging] Asian Potential Artist
Recommended Exhibition

The two themes of "contemporary" and "emerging" seem to have become a hot spot
in the art industry this year. As a veteran of the art fair industry, the 23RD Guangzhou
International Art Fair (Spring) boldly enabled new curators to vigorously create a group
exhibition featuring contemporary and emerging artists with a high-profile highlight of
the artistic energy of the younger generation.

[ Art Front] New Media Art Theme Area

New media art is a new art discipline based on optical media and electronic media. It
originated from the 1960s when multimedia also meant some sort of comprehensive
revival for art. In China, the development of digital technology has enabled new media
art to be more widely recognized and practiced by young artists. Compared with
the traditional art form, the new media art brings a refreshing feeling with its special
creation style. In the current Guangzhou Art Fair, the organizing committee invited
five young new media artists so you can expect to see how free they are to switch
between the traditional and modern.

[ Portrait of the Era ] Realistic Character Theme
Exhibition

"Portraits" refers to the characters that represent a particular historical period. This
theme exhibition uses the generalized "realistic portrayal" as a starting point to start the
narrative. The definition of portraits is relatively broad, covering not only the traditional
concepts of avatars, busts and whole body portraits, but also the symbolic symbols
of local and referential figures of the human body. Such a definition can diversify the
meanings of "portraits" on different levels and thus provide the audience with the
possibility to interpret them in all aspects.

[South and North] South and North Artists Exchange
Exhibition

The ten artists participating in the exhibition respectively grew up and worked in the
south and the north, each with their own distinctive language, showing a different
kind of interest under the nourishment and culture of different regions. They express
their personal cultural identity in the realistic, freehand and pictorial language, and at
the same time, express their individual artistic feelings. Meanwhile, they form their
language with stylistic style and era stamp. In the use of traditional media, they endue
the new era a variety of states caused by the cultural collision, which in turn gave birth
to a conscious expression and a pattern of artistic conception.

[ Artists for Life ] Mass Art Consumer Theme Area

A better life has become a yearning. The art consumer goods which meet the good
life will be rich and diverse, and the cultural industries related to a better life will usher
in a significant growth. Art consumption will become the pursuit of a better life for more
and more people. The current Guangzhou Art Fair has opened nearly 2,000 square
meters of public art consumption exhibition area. All artworks are personally selected
and sold by the Organizing Committee to ensure the quality of the works as well as
the public's more acceptable prices. We aim to point out a new direction for the art
consumption, provide new ideas and integrate the industry resources.

[ Light Luxury Trip] International Art Jewelry Fair

Jewelry, endorsement of modern lifestyles. It has the shine of gems, the hardness and
softness of metal, the creativity of design, the workermanship of craftsmen. Jewelry
has become not only one of the artistic endorsements of life, the portrayal of personal
style, but also equipment of fashion and charm. In 2017, the over-one-thousand
square international art jewelry boutique exhibition won great success. This year, the
Guangzhou Art Fair continued its feast of jewelry themes with an area of over 1,500
square feet and an interactive experience on site to bring attendees a fresh look.
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THE 23RD GUANGZHOU INTERNATIONAL ART FAIR (SPRING)
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Hall 14.2,15.2 and 16.2, Area C ,
China Import and Export Fair Complex ,Guangzhou 06 " 22 25
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EXHIBITION OBJECTS
BER

PROCEDURE FOR PARTICIPATING IN THE EXHIBITION

SRENE

1. ERER:

RESNESHZSER, NEEIEAHAE
SPRERHSERIB, FRTEL. EHT
ERiEH . ERREERESIELHNE,
HELBENEREBRBUERT LUKNIE, WK
EEFEBSRERK. IRBBSREE, BB
IRHRMNEFRATIRIE, EREMRERN, &
EEENABESRE. NSEFAITAENRSE=
BRE, SREEIMREFE—ISEE.

1.Data submission:

Exhibitors applying for participating in the exhibition
should submit the application to GATF Organizing
Committee Office before the deadline and submit
true, correct and complete application documents.
If an exhibitor provides false information or exhibit
counterfeits, the organizing committee has the right to
require the exhibitor to take corrective measures and
has the right to disqualify those who do not correct
mistakes. If an exhibitor is disqualified, the prepaid
booth fee will not be refunded to the exhibitor. If other
losses are caused thereby, the exhibitor shall be
held responsible for compensation. If the exhibitor’ s
behavior causes a third party’ s losses, the exhibitor
should bear all responsibilities.

2. BrlsEE:
SEANDEEZZRUSERIMIOFM. TEH
TRIESR, BEEELUEERIEERT
HIFRIERF BENSE.

2.Data reprinting:

Exhibitors should provide detailed and complete data
and information about their exhibits, and the organizing
committee has the right to use the above data and
information in any form for non-commercial publicity.

3. BluU=HE:

HESERBERED . SEBRINYMNELZE
NEELEINF, SRSERNEETEERN
NEATERBERM. MESBITRUMN
B TREE (BRISSERHTEE ) .
3.Arrangement of exhibition booths:

\

The organizing committee will arrange booths according
to the classification of exhibits, time order of the
exhibitors’ application and payment for the exhibition
fee, the exhibitors’ choice and the integral layout
of the exhibition. The organizing committee has the
right to adjust the overall layout of the booths (we wiill
communicate with the exhibitors before adjustment).

4. R{ufEr:

SEBEXN2MZRERERRE, REREUNE
IRERN. SRBLNSRUEIHD, B
BEEEILA;, SRBERSHERENER
WIS RBEMH—H ., BESENE IR
GREZERNEREL. SEBUNAE LRITH
HEQ—MEBRA BN, BELENEVEE
SRAR, CHMESRERTATERE, EMHE
IRER, SEBNAREST,

4.Use of exhibition booths:

The exhibitors will obtain the limited right to use their
booths after paying off the exhibition fees. The exhibitors
have no right to transfer their booths completely
or partially to others with or without compensation.
The exhibits displayed during the exhibition must be
consistent with what is described in the application
documents. The organizing committee has the right
to prohibit any exhibit not meeting the requirements of
the exhibition. An exhibitor will be regarded as default if
having any of the above behaviors, and the organizing
committee has the right to disqualify the exhibitor. All
prepaid exhibition fee will not be refunded, and the
exhibitor shall be held responsible for compensation if
causing other losses.

5. BmiEgE:

SREERERSNZHRESEEHEE, HREE
FKIBXAEBITHMENAR . BREERER
FHEBREVA, MSERE ERSREE.

5.Sales of exhibits:

The exhibits shall be directly sold by the exhibitors
on the exhibition site, and the exhibitors shall pay
corresponding tax according to relevant national
regulations. The exhibits shall be placed inside the
rented booths and shall not placed on the floor or
occupy the passageways.

SRS [ EXHIBITORS

ZARNE, ZRERUEG. ZREFE. QI=r~
REEE. XUFREEE. SATLERESEE.
SRR, SARIEE. OBENE. 5ZREBXR
= =

GRREEE

Art institutions, art financial institutions, art living
museums, creative product operators, cultural and

creative product operators, art derivative operators,
artists, art studios, wine agencies, and art-related

brands;

EZREHA /BUYERS

FEIRT. FAANRIT. BTRITER. 2EE
WIS ER . e 5%, 0. EERTT;
FE. M. BRErEemEEXE VIP 257;
B=/. Frlismss. FrEME;
HitEERE .. B REL=Es;
TNEREARE RS 22 IR 25 HELREZIR;

Bank of China, private banks, members of Swiss Bank
Corporation, members of associations of collectors
nationwide, real estate industry, automobile industry,
wine industry, and the Internet industry;

VIP members of home furnishing shopping centers,
cafes, department stores and other high-end
consumption places ;

Highdevel intellectuals and middle class in the Pearl
River Delta region and the Southeast Asian cities;

Buyers at other similar exhibitions and surrounding
product exhibitions;

250,000 buyers that GIAF has accumulated in the past
22 years.

LAk / PROFESSIONAL AUDIENCES
ZARE. ERERIBLE. TR, LR, BIK
T{E&E. 8BS,

Artists, teachers and students from art academies,
critics, reviewers, media workers, reporters etc;

@M | GENERAL AUDIENCES
TEEARETE, ARATL;

General art lovers, and common people;

1. REDE
2018 £ 03 B 01 HRIHiBREMSGS 8 itE;
2018 £ 4 B 01 BRIFRiBEALES 8.5 &,

1. Discount Method

Applicants can be given 20% discount if applying for the booth

before March 31, 2018;

Applicants can be given 15% discount if applying for the booth

before April 1st, 2018;

Participation Fees
SREH

&it:

FUSEAREET 50%, —XEAETESEEBINEIWMS
5905 F=;

Remark:

Prepaid money shall not be less than 50%, one-time payment of

all participation fee to be given an additional 9.5 discount;
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EXHIBITION INFORMATION
SR

< SERVFMRZARIBMHFREREE. EWFITE, ERMHETEN
E’\JE@E‘\% , BERVWORIE, AZEANBHHBTIFEFNBNSE.

1. The application materials submitted by the exhibitors must be real, accurate and
complete. Any losses caused by false materials shall be borne by the exhibitors.
The Organizing Committee reserves the right to use the materials for propaganda
purposes other than for profit.

2. FANNRUNZEAMBHTER (BEISSEEHTEE) .

2. The Committee reserves the right to make adjustments to the overall layout of the
booth (to communicate with exhibitors before adjustment).

3. ZEBEEEEER, HERERMEHIHN . (FRASEMEEE
it |, AEIAEBIRFE (AR ) , SNEAZSENEEERE
RFEAFIRIE,

3. Exhibitors can sell works directly in accordance with state regulations to pay taxes.
Works shall not be placed in the channel or on the ground; not allowed to paint
and perform on the spot (except for the arrangement); otherwise the Organizing
Committee has the right to clean up and the booth fee will not be refunded.

SRERBLNVERUZENHSD, BERLEEILMA . SEREMEY,
PRBENHESRERE, BSRBATTERE, EMINRA, BESEN
(AZESi=IN

4. Exhibitors shall not be entitled to transfer the booths in whole or in part, either paid
or unpaid. In case of breach of contract, the Organizing Committee reserves the right
to cancel its participation qualification and the exhibition fee will not be refunded. The
losses incurred shall be borne by the exhibitors.

5. RRENERMSHENH—X. EERBEMLIAMTEREER
HEm, AELENEEESREAR, BSREATTIRIE, EMANRE,
HRERIHRE,

5. Exhibits on display must be consistent with the application materials. Exhibitors who
do not meet the requirements of the exhibition will be disqualified by the organizing
committee. The exhibition fee will not be refunded. The losses incurred shall be borne
by the exhibitors.

6. FENE 23 /& %xf“ MEFRZRBES (SEFM) . RERERAT M
Bl e NE L S S

6. Please refer to the 23RD Guangzhou International Art Fair (Spring) Exhibitor
Manual for details. Rights reserved by Guangzhou International Art Fair Organizing
Committee.

SR(ERBTHEE: |/ Exhibits subject theme range:
EE. HE. B RE. BE. 2R EEZR. TZERERUIZXK;

Chinese painting, oil painting, calligraphy, printmaking, sculpture, video, installation
art, other original arts and crafts;

ZRITER;

Art derivatives;

O, EmE. ZARIRE. ZAEE. AT, ZAEE. ZRRESE
BRZEN,

Wine, fashion brands, art tourism, art education, art real estate, art finance, art brands
and other cross-border art.
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2018 Spring Guangzhou International Art Trade Fair Organizing Committee

FREEIBA / Exhibition Planning Team

AR U5 [Art Director

23231 (Wenber)
1T R [Executive Director
FRMEIFE (wei Xiangyang )
WS B IE /[Director Assistant:
f& Z= (ChenJun)
B 245 [Media Director:
IR ( KaroHuan )
I EFEHI /Copywriting Planner:
ZSESPE (LiZiyao )
B &t /Chief Designer:
= RFR (Zeng Musen )
& iTENIE [Assistant Designer:
£k #8 (CaiFu)

BEEEIE [Integrated Communicator:

ZSKJE (LiShuiin)
B 13 5T (Cao Liyuan)
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EYSERSS / Exhibition Services

ZR R [Account Director:

2 B (Wulang)
Z=  #8 (LiXang)

RS EE /Dlrector Assistant:
R 4E ( Cai Yaowei )

S AR [E|a] /Aistic Consultant:
F/\Ja ( Wang Xiaohuan )
{A;5 3 (He Jiewen )
P E /R ( Sarah Liang )
o & (ShenHao)
4F  HE (ZouXuan)
F AP (WangPeng)



MEREARERSBRZSDIAE

Organizing Committee Office, Guangzhou International Art Fair

mHZRREERNEIRAE]

Guangzhou Yishidai Exhibition Planning Co., Ltd.

B i&: 020-87558915

=

E M. www.gzyibohui.com

Tel : 020-87558915
Website : www.gzyibohui.com
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